NETFLIX ADDS MORE SUBSCRIBERS

Netflix had agood run and added 1.75 million paid
subscribersin Q1. Inthelast quarter of 2022, the streaming
platform had added 7.66 million.

The total count of global paid
membersstandsat 232.5 million. Itsrevenue
has seen 4% growth year onyear in Q1 with
operating income now being at $1.7 billion.

The company has said that the
slashing of prices has helped the engagement grow in
Indiaby up to 30% year on year.

Over timewe have adapted our pricesto meet local
needs and to further deepen our penetration, including
lowering prices in India by 20%-60% in December ‘21.
These reductions — combined with an improved slate —
helped grow engagement in India by nearly 30% year on
year while F/X neutral revenue growth in 2022 accel erated
t0 24% (versus 19%in 2021).

HC ORDER ON OTT CONTENT

The Delhi High Court asked the government to
informit about the steps being taken for regulating content
on social mediaand over-the-top (OTT) platforms.

Thedevel opment followsan order by the
Supreme Court on 6 March whereit had directed i
the Union Ministry of Electronics and
Information Technology (MeitY) to take steps
to enforce its rules on content creation with
regard to intermediaries such as social media
and OTT platforms, asnatified inthe Information
Technology (Intermediary Guidelinesand Digital
Media Ethics Code) Rules 2021 and to enact laws as
necessary.

On April 12, the government counsel asked for
sometimeto fileareply. The matter has now been posted
for hearing on April 25. The high court said framing rules
and guidelinesfor content regulation on social mediaand
OTT platforms need urgent attention. The court also
underlined the need to take seriously the use of obscene
language in the public domain which is open to children
of tender age.

geadgal s A A
T &1 T8 3721 781 & AN I Tl [l
% 1.75 WMo 7Y TABRET 1S | 2022 H AT e
§ W Wew T 76.6 @ HEIHEaH
e | 3feae U2 AeTmRal a1 g HE 232 .5
fiferm % | wee foEl § 359 o A
3T AT 4% @l Jhg 31 T & AT g
A 379 1.7 faferm =@ & T E
AT A T 2 o i &l il 7 AT | AT &7 A1 30%
T gis § 98 @l © |7 & WY & A Bl A
I STl @ T & AT 39 U &1 AN T8 & &
fore smafera foram & SFt fesfar 21 § wed & @mar #
20%-60% T %l FAT M & |37 HAA-UH Jed? X2 &
A M- W § A &7 J AT 30% Dl g § 958
el 2, STaih 2022 § U /UH q9 T9E ghE 24%
(2021 § 19% @l o1 §) § T=7 A1 % |

M BT W TRAHIC BT AR

feeell 9 <A J T 7 q19T Aifsar A7 -
&2 (3EET) Wiew™ 9 A @ AT & & g
TCH A ¢ deHi @ AU § fd i Bl Bel € |

— 72 PAfdfe™ 6 9 @l TEen I & Ud
ST BT T HAAT & STl THT Bald FeTariiie

SR iy o il W (MeitY') sl Ao fifzan

P A A wizw S el @ AEe § A
(kL e e B | 2 O | 1 e 1 B o e e
TeM &1 FE9r feam o | gE G (Feadt
feon-fdar A feforem Mifean smaw sfear) Faw 2021 F
ARPfIT AR AEEHATAT FA a1 & forg |

12 3T & TN do o TG ARTA B & o]
T T AW | A T AT BB o T (25 3A) g |
I AT | FaT (o A A=A AT LR WeBH 97
AT e & FEW AR RaMes TN & W a@
I & Bl ATIHA € | HETAd o AdAS & § A
HIUT & UM Bl THRAT H o @l AE9gahdl 7 41 A1
[, S foh &7 39 @ el & (g g B |

12 SATELLITE & CABLETV

MAY 2023



NETFLIX
SEDA JOINS VIACOM 18

INDIA EXECUTIVE SHAGUN

Viacom 18 ishiring high profiletalent from various
companies. In arecent development Shagun Seda, former
Marketing Director (Films& Series), Netflix India,
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has joined Viacom 18 Media as Senior Vice
President & Creative Head, Marketing.

She will be heading the Marketing
initiative at Jio Cinemas.

Sedaquit Netflix Indiain December 2022
after a two-year stint. She had joined the
streaming giant in November 2020 and was in
charge of the overall marketing of Netflix'sIndia
content, brand and talent.

Prior tojoining Netflix, Sedawaswith DDB Mudra
Group for over seven years, helming its creative
department for the western region in her last role there.

She has also held creative leadership roles at
TBWA\Indiaand MullenLowe Lintas Group in the past.

ZEE RENEWS PARTNERSHIP WITH
META AND YOUTUBE

Zee Music Company has done the renewal of its
licensing agreement with YouTube, and Meta (formerly
known as Facebook). The deal will allow both platforms
to continue offering high-quality music content from Zee
Music Company’srich catalogue of 11,000+ songs.

YouTube remains one of the largest
digital content platformsintheworld, and the
ongoing collaboration between the two
companies is set to elevate the music
experiencefor itsusers.

Anurag Bedi, Chief Business Officer —
Company said, "Wearethrilled to continue our partnership
with YouTube and Meta. Both platforms have proven to
be invaluable partners for us, helping us reach new
audiences and connect with fans in new and innovative
ways. We look forward to working together to continue
delivering high-quality music content to our shared users.
We aspire to continue pushing the boundaries, leveraging
new revenue streams and collaborations in the ever-
evolving digital music ecosystem.”

SHAGUN SEDA

=MUSIC CO.

3 YouTube
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